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AROUND TOWN

Today
BusinessNetwork-

ing: 6 to 7:30 p.m.,
Beach Club Grille,
710 Seacoast Drive,
Imperial Beach.
Cost: Free. Sponsor:
MainStreetCham-
ber. Information:
my.mainstreetchamber.
org/ssdc.

Tuesday
Build YourBusi-

ness Through Search
EngineOptimization:
9 a.m. to 3 p.m., Point
Loma Nazarene Univer-
sity, 4007 Camino del
Rio S., San Diego. Cost:
$79. Sponsor: SCORE
San Diego. Information:
(619) 557-7272.
WhatYouNeed to

Consider Before
StartingYourOwn
Business: 9:30 to
11:30 a.m., SCORE
Entrepreneur Center,
550W. C St., Suite 550,
San Diego. Cost: Free.
Sponsor: SCORE San
Diego. Information:
(619) 557-7272.

Nov. 29
Lessons in Strategic

Thinking:How to Lead
Your Organization to
Greater Success and
Effectiveness: Noon to
1 p.m., with Doyle
Young, Rancho Ber-
nardo Swim and Tennis
Club, 16955 Bernardo
Oaks Drive, Room Club
21, San Diego. Cost:
$10 for nonmembers,
members are free.
Guests are welcome to
bring lunch and a soft
drink. Sponsor: Rancho
Bernardo Business
Association. Reserva-
tion deadline is noon
Friday. pollyrix@gmail.
com.
Microsoft Excel: 1 to

5 p.m., and Dec. 6 and
13, North City campus,
8401 Aero Drive, San
Diego. Cost: Free. Spon-
sor: San Diego Com-
munity College District
Continuing Education.
Registration: In class.
Information: (619) 388-
1800.

Nov. 30
Breakfast at the

BMC: 7:30 to 9 a.m.,
with HamidMoghadam,
Joan B. Kroc Institute
for Peace & Justice,
USD campus, 5998
Alcala Park, San Diego.
Cost: $35. Sponsor: Uni-
versity of San Diego’s
Burnham-Moores
Center for Real Estate.
Registration: sandiego.
edu/breakfast.

Dec. 1
HappyNAWBO!

FestiveNetworking:
5:30 to 8:30 p.m., Solare
Ristorante, 2820 Roos-
evelt Road, San Diego.
Cost: $20 for members,
$40 for nonmembers.
Seating is limited. Reg-
istration deadline is Fri-
day. Sponsor: National
Association of Women
Business Owners San
Diego. Registration:
nawbo-sd.org.

Dec. 2
TheResilient

Businesswoman:
11:30 a.m. to 1:30 p.m.,
with Charmaine Ham-
mond, Admiral Baker
Golf Club, 2400 Admiral
Baker Road, Building
3604, San Diego. Cost:
$35 for eWNmembers,
$45 for nonmembers,
$55 for late registra-
tion beginning Nov.
30. Registration: (619)
442-9900.

Deadline for items is three
weeks in advance. E-mail to
aroundtown@uniontrib.com.

TECHNOLOGY

GIFTGUIDE

MIKE FREEMAN • U-T

Cable and telephone companies
have been elbowing their way into
each others traditional businesses
for years. AT&T and Verizon offer
pay TV with U-Verse and FIOS.
Cox Communications and Time
Warner Cable have long offered
land-line telephone to subscribers.
Both provide high-speed Internet
hookups in the home.

But the two industries also are
fighting an increasingly heated
battle outside of residential neigh-
borhoods for business customers.
Telephone companies have long

dominated the market for provid-
ing telephone, Internet service and
video to businesses. And they still
do. But over the years, cable com-
panies have mounted a challenge.
Cox Communications says its

Cox Business unit — launched a
decade ago—nowgenerates $1 bil-
lion in annual revenue acrossCox’s
cable systems in 15 states.
“That was very significant for

the industry as awhole,” saidMike
Paxton, an analyst with technol-

ogy research firm In-Stat, of Cox
reaching $1 billion in annual rev-
enue. “That’s been amarket (cable
companies) haven’t penetrated for
a long time. It’s been talked about.
But you haven’t seen the traction
until Cox cameout andpeople said,
‘Hey, they are having some success
with that.’ ”
Cox, the nation’s third-largest

cable company, is privately held
and won’t reveal much additional
information. But it will say that its
business-focused unit is “far and
away the fastest-growth segment
in Cox Communications portfo-
lio,” says Larry Coval, who runs
Cox Business in San Diego. As of

October, it had 250,000 business
customers nationwide.
Time Warner Cable, which is

publicly traded, does provide num-
bers on its commercial business
across its 28-state territory. In
the third quarter, the company’s
commercial subscription revenue
grew 21.6 percent, compared with
overall subscriber revenue growth
of 4.5 percent. Time Warner oper-
ates a cable system in central and
northernSanDiegoCounty thathas
about 300,000 total subscribers.
While it’s growing fast, Time

Warner’s business subscriber count
remains small compared with its

Brisk commercial sales
of phone, Internet, video
for Cox, Time Warner

TAMARA CHUANG • SPECIALTOTHE U-T

W ith the rise of tech
gadgets like Apple
iPads, HDTVs and

smart phones, consumer
electronics is expected to be one
of the most popular categories
to gift and get this holiday
season. No surprise there. Who
of us doesn’t have a mobile
phone, computer or some sort of
music player or digital camera?
The Consumer Electronics

Association, arguably the niche’s
biggest promoter, says that
consumers plan to spend $232 on
such items this season, up 5 per-
cent from last year. Not bad, con-
sidering that overall gift spending
is expected to go down 2 percent.
So, what tech gadget do you want

this year? Here’s our list of note-
worthy tech gifts from San Diego
and beyond to give you some ideas.

Nothing says the holidays
like a present with 3-D, 3G,
gigabytes, pixels or apps

CABLE MAKING INROADS WITH BUSINESS CUSTOMERS

Call of sound
Mad Catz Interactive was
on it when one of the most-
anticipated games of the
season,“Call of Duty: Black
Ops,” launched this month.
Not only did the San
Diego game company
release limited-edition
Tritton headsets, it offered
fans their platform of
choice: PlayStation 3,Xbox
360 and PC. Goodmove
since these
pro-gamer audio
products from
the recently acquired Tritton helped boost the company’s
latest quarterly sales. $149 to $249, madcatz.com

Tick tock
Remember Clocky, the alarm clock on
wheels? Now there’s Tocky, its tech-minded,
freewheeling sibling. The clever little ticker
rolls around until you manage to catch it and
turn it off. Don’t worry — it can withstand a
3-foot drop off the nightstand. The $69 clock
also stores MP3s or personal recordings,
thanks to a built-in microphone, so you can
wake up to your sweetie’s voice. clocky.net

IN DEPTH: MORE TECH GIFT IDEAS & MOBILE SHOPPING PHONE APPS C3

Comic love
Mugo Player was all over
Comic-Con this summer
with its simple MP3 players.
The Arcadia-based company
took a 2-gigabyte USB stick,
fashioned it into a head and
body and turned it into an
MP3 player. Then it hired
artists to customize them.A
half-dozen new artists just
joined the Mugo movement,
including Scott Tolleson from
Los Angeles. Designer ver-
sions are $59, but you can
decorate your own for $49.
mugoplayer.com

HOLIDAY

Snap-happy 3-D
Some folks have already labeled 3-D televisions a flop.
But hey, it’s barely been a year since a plethora of 3-D
sets were announced.Meanwhile, new 3-Dmovies and
TV content continues to be released.Another potential
market: photos, led by Fujifilm, which just released its
second-generation 3-D camera.The FinePix REAL 3DW3
is a 10-megapixel camera with two synchronized lenses so
you can snap two perspectives of the same image or high-
definition video simultaneously. Look at the image on a 3-D
TV or other 3-D viewer to see why this is the camera you
will want to take on your next vacation.The $499.95 cam-
era also takes regular 2-D photos. fujifilmusa.com/3D

iPad alternative
If you’re just not into Apple, the sleek Samsung Galaxy Tab is hoping you’ll like its mix
of Google Android software, 3G Internet and all the other tablet accouterments — e-
reader, videophone, GPS and tons of apps. The $599 tablet also turns into a mobile
phone with a Bluetooth earpiece. galaxytab.samsungmobile.com. Review on C3.

‘Tron’ coverage
It’s still a few more weeks
before the much-anticipat-
ed sequel to 1982’s “Tron”
hits theaters. But Skinit has
got you covered. The San
Diego gadget accessorizer
has a new series of “Tron
Legacy” skins to decorate
laptops,mobile phones
and game devices. There’s
even a few that glow. Of
course, if sci-fi isn’t your
thing, you can opt for one
of 4,000 other vinyl cover-
ings, including sports logos,
fine art or your very own
custom design. Skins start
at $14.99. skinit.com

SEE CABLE • C2

✩


